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1. Introduction
It is a so called question that how the structure of ownership shapes the media and its content and the relation ship of the media ownership with the political actors. While it is not a new subject, it is not useless to ask the same question again since the economic relationships and ownership structure are always subjected to new changes. For instance, when a researcher concentrates on the 1980s ownership structure in Turkey’s newspapers ownership he/she will come up with totally different situation than today. Because of this inconstant balance structure of media ownership which is not independent from the news production process, will always be a new subject that has to be investigated in regard to dominant economy. Also media ownership structure is somehow affected from the dominant political atmosphere. In some instances media is the dominant actor in this relation but in contrast to that political actors can able to the dominant one like the one nowadays seen in Turkey. Here, the basic aim is to show that the state interferes the economic and social actors of the society to protect the functioning and reproduction of the capital. The capital owners should have “close” relations with the state and the dominant political actors to “overgrow” and media generally used as tool for this enlargement. In this sense, the structure of media ownership could only be fully grasped through their relation with politics and economy as they are not independent from each other.
In this paper firstly I will make a comparative analysis to introduce two main paradigms of the communication theories, which are the “Pluralist Theory” and “Critical Theory”. In order to constitute the research subject in a theoretical frame work, general understanding of these two dominant paradigms will be a guide. Therefore, the focus through the case study and the case findings will be evaluated from the Critical Theory approach. While analyzing these paradigms, I will try to introduce the pros and cons of the arguments and my own view and criticisms about these two strands. Secondly, I would like to look over the current status of the Turkey’s media ownership structure and its consequences to the media environment and media products. While merely putting forward the subject is inadequate to understand the effects, the relationship between media ownership and message producers is an important subject which is worth to concentrate on. This relationship may give us some clues about the news production process of the current media institutions. Also we can better understand the messages, news that is seen in those institutions by analyzing the ownership structure and the results of those relations. In this part, I also would like to briefly examine the evolution of the media environment in Turkey in a historical context.  
In the case study of this paper, the focus will be on the economic and political relationship between AKP and Çalık Group and the rise of Çalık group as a new media giant in a short period in the AKP era. Therefore, from a critical viewpoint, the basic aim is to show that the permanence and continuity of the capitalist system could only be provided through the collective action of the economic, political and the media powers in a harmony. The case study would be an illustration to question the auotonomy of the media sector from the economic and political processes regarding the hegemony arguments. To analyze, first of all the developments and the changes during AKP government period will be questioned which will be followed by the Çalık Group case. The part reserved to the Çalık Group case, will attempt to present “the achievement” and enlargement of Çalık Group with their last expansion to the media sector since 2002. Their organic relations with AKP will be presented and a brief evaluation  try to be submitted. Finally, a brief conclusion about the theoretical framework and the case study, and a general evaluation about the media ownership, politics and the economy will be made. 
2. Theoretical Framework  
            2.1 Aim and Methodology

To set a theoretical framework for the case of AKP- Çalık Group Relationship regarding interaction of media and politics, this part focuses on a comparative analysis between Pluralist and Critical Theory.  Therefore, this method is an aid to discover empirical relationships among variables, not a method of measurement. These two kinds of approaches should be clearly distinguished to raw data—the similarities and differences that have been observed—and make them cohere into a meaningful argument. The frame of reference for this comparison would be the economic structure of the media in general and the media ownership and the news production process in particular. The rationale behind this choice, the grounds for comparison, is the fact that these two approaches are the most dominant arguments in the media analysis context. 

Also, this choice is deliberate and meaningful, not random as the case study about the relationship between AKP and Çalık Group would be assessed from a critical theory perspective. Also, to elaborate, the organizational scheme would include a text-by-text analysis as first of all the Pluralist theory will be discussed in terms of its general characteristics related to the media ownership which will be followed by the discussion of Critical Theory. The rationale behind this choice is also related about the fact that the latter extends the former and would be the heart of the analysis in the case study.  To compare-and-contrast, this part also depends on how Pluralist Theory and Critical Theory actually relate to one another. The questions about “Do they extend, corroborate, complicate, contradict, correct, or debate one another?” would be tried to be answered.

Here, with making a comparative analysis between these two theories, I think the appropriateness of the Critical Theory for Turkey in general and AKP- Çalık Group in particular would be understood better.  

           2.2. The Comparative Analysis of Pluralist Theory Critical Theory

Ownership structure is a common subject of dominant media theories whether they are looking from a pluralist perspective or critical. Since it is obvious that media products are obviously affected from social, political, economic factors, media ownership structure is one of those factors that shape the agenda of the media business. Generally ownership structure is accepted as an economic issue, which is true but inappropriate to understand the whole relation between media outlet and ownership structure. 
According to the pluralist theory which mainly defines the role of media as a defender of the public interest, private ownership structure can be sustained unless it became a monopolistic status. Media ownership should be proliferated in the public, by this way different interest groups can spread their ideas and democracy culture will be well established. Different interest groups will create plurality and different voices will be a gate to reach the reality for the audiences. In this sense a stable market structure shall be settled down by law makers so that intention of the capital to become monopoly will be obstructed.  Gillian Doyle explains the determinants of media plurality in his book “Media ownership” as seen in the Table1. 
    Table 1 Determinants of Media Plurality          
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According to Doyle four main aspects are critical in order to estimate the plurality status of the media which are; Size/wealth of market, diversity of suppliers, consolidation of resources and diversity of the output. Size/wealth of the market can be defined as media atmosphere and its size, for instance England has a reasonable market size and this leads to more democratic competition environment among the news producers. In other words while the market is large enough for survival of different interest groups, plurality level increases. Another factor that affects the plurality level is diversity of the suppliers which is mostly critical in the news production process. When the news resources are diversified, it will be possible for the news producer to interpret the different interest groups ideas about the subject, which make it possible to reach the truth. One another factor is counted as consolidation of the resources that is consolidation of the political issues, ownership structure and cost functions. While journalism is a profit based business, media owners tends to consolidate their resources to increase their profits. In this sense consolidation amount is inverse proportion to media plurality. In other words, when the consolidation of resources increases the plurality level of the media output decreases. The last factor is diversity of the output which is the result of the other three factors. If the plurality level of a media atmosphere is high, diversity of the media output should be high.

In contrast to pluralist theory critical theory defines the role of the media as an ideological apparatus which reproduces the dominant class relations. According to Marxist point of view whether the media is private property or state owned structure it is a mean for flourishing the bourgeoisie benefits. In this sense contribution of L. Althusser who is defining the media as a non-repressive state apparatus is important. Althusser defines the ideology as “representation of the imaginary relationship of individuals to their real conditions of existence.” (Althusser, 1970: 153) According to Althusser ideology has a material existence which is not only consisting of beliefs or ideas. In this sense media and its products are the material existence of the ideology itself. Although critical theory deeply criticizes the main function of the media and accused of it as an unprogressive element, it is not totally refused media’s huge capability of transforming the ideas. So according to critical theorist like A. Gramsci it is a battle field for subordinate classes to became successful in the “Hegemony” struggle. In this sense without refusing the communications totally, critical theory aim to publish ideological function of the media and aims to transform it to a more democratic structure which defends the rights of subordinating classes.

Another point that both of the theories focused on are the economic structure of communication which is directly related with the media ownership structure. Pluralist theory proposes a market regulated competition environment, and in this theory the surplus value created by the media business is not so much different than any other industrial field. Moreover pluralist theories accept this surplus value as a positive contribution for wider democratic atmosphere and do not prefer to concentrates on the results so much. Pluralist theory give a positive account to this surplus value while, media institutions will be more independent to against state oppression.  
In contrast to the pluralist theory critical theory deeply focuses on the political economy of communication in order to analyze function of the media. Since media or communication profession can not be accepted as an industrial work and it is has a unique characteristics, they focus on the political economy of communication different than the pluralist theorist. Firstly political economy of communication examines the relationship between the media and the ways that it supports the existing class relationships in the society. Secondly, political economy of communication concentrates on how ownership structure, political factors and advertisers affect the media atmosphere and media products (Mcchesney, 2000: 110). For instance D. Kellner defines the audiences as commodities which are sold to the advertisers by the media, in this sense the audience became commodity and they have commoditized in the relationship between media owners and advertisers. Also it is important to examine the media owner’s commercial and political interest in the other industry branches than media. By this way media output can be analyzed in a more realistic way. From the critical theory perspective not accepting the media responsibility as guide for the public to reach the reality, asking the question what the media is serving for becomes important.     
Pluralist theories usually tend to not over value role of the state, rather than they assign regulatory role to the state. Also pluralist theory usually tends to criticize the critical theory for over estimating the role of the state in its analysis. According to pluralist theory while journalism or media work is done for the public interest, they are profit based institutions and should survive with their own income. In this sense work done by media is a private entrepreneurships which have a “watch-dog” role for public interest. 
On the other Hand critical theory constructs the state and other political elements in an ideological framework. Critical theorists tend to emphasize the role of the state and political issues in the construction of media atmosphere. According to critical theorist state and political actors have a direct role on creation of media output.
3. Globalization of the Media and Tendency towards the Monopoly
Beginning from 1980s with the development of new communication technologies such as; satellite TVs, internet, and cellular phones, media business started to become a global branch. Media companies generally based in USA started to create new business networks with the 3rd world, Asia pacific and European countries. While they are exporting their media knowledge to their local business partners, they have earned important amount of ownership in that countries. Also they have made investments in other industry branches. Because they have complex business relations with other big conglomerates of other industry branches, directly or indirectly they have common interest with those conglomerates. 
In order to not to interrupt these business activities, big media conglomerates sometimes oppress to the governments of those countries to adapt the legal procedures according to their interests. With the deregulations policies, the politics of those countries usually tend to give them what they want. In other words these media giants are highly effective on local politics of the all over the world. Moreover with the use of local media institutions they can able to change the current competence of that country.    

In order to understand the Turkey’s media structure it is necessary to examine the world’s tendency and the current structure very well. Manuel Castells who is an important figure in the media studies research field has made an important contribution by demonstrating the current ownership structure and relations of the big media conglomerates in the world in his article prepared with Amelia H. Arsenault; “The Structure and dynamics of Global Multi-Media Business networks”. Castells summarizes the current situation as:
“The digitization of cultural production and distribution, under the conditions of globalization and deregulation, has ushered in several simultaneous trends. Media content is both diversified and globalized. Media ownership is concentrated and organized around networked forms of production and distribution, the backbone of which is provided by a core of multi-national media corporations that operate through a global network of media networks. In these networks, the global shapes the local but the local also influences the local. The majority of media businesses follow a networking logic so that all nodes of the network are necessary to fulfill the ultimate goals of their program: the commodification of mediated culture and the subordination of all forms of communication to profit making in the market place.”(Castells, 2008: 743)
Castells emphasizes that the tendency to the monopolization in the ownership structure and complexity of the ownership relations between those big business networks are increasing. In the Current status he counts 7 big conglomerates that are dominating world’s media business as: Time Warner, Disney, News Corp., Bertelsmann, CBS, NBC and Viacom. Interestingly these holdings are dealing with lots of different industry branches from cosmetics to automobile to airway transportation. Table 2 clearly signifies these relations of those with other business fields in the Time Warner example.

 Table 2 Connection with Multi-national Conglomerate Leadership and Other Networks
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When we look at the financial relations of Time Warner they are working or have partnership very different fields. For instance they have relations between Axel Springer Group which owns the %25 allocation of Doğan Media Group. Also they have different partnerships in the universities, parliaments and so.
4.     The Relation of Media Ownership with Politics: The Case of AKP and Çalık Group 
         4.1 Aim and Method

The aim of this case study is the media- politics relation and interaction in general and AKP- Çalık Group relationship regarding the media ownership. To elaborate, the business related functions of Çalık Group under the AKP government would be at issue. In this research, the methodology of abduction and the method of Critical theory have been adopted as:

 …the abductive research is based on the Hermeneutic tradition, and is used by Interpretivism and approaches which include interpretive ontological and epistemological elements such as Critical Theory, Realism, Structuration Theory and Feminism…  

Abduction is the process used to produce social scientific accounts of social life by drawing on the concepts and meanings used by social and political actors, and the interaction of their activities in which they engage. A critical issue for interpretivism is the ways to derive theories from everyday activities, meanings and relations. The meanings and interpretations, the motives and intentions, which the social actors use in their everyday lives, and which direct their choices should be fully grasped. It is the everyday beliefs and practices, the mundane, tacit and taken for granted that have to be grasped and articulated in order to provide an understanding of these actions (Blaikie, 2005:196). The abductive research methodology is based on the interpretation of the relations between the social actors and embodies a solid common ground for the synchronous events. 

The basic access to any social world is the accounts that the “own” actions of the actors and the actions of others. These accounts contain the strategies, policies and the relations of the actors that use to structure their world, and the ‘theories’ that they use to account for what goes on. 

Therefore, the abduction is essential for the analysis of the so-called case as the economic activities and rise of Çalık Group during AKP government is mostly related with their close relationship with the basic figures of AKP. In this sense, the effects of political parties in particular, and the politics in general could only be fully grasped through their interaction with each other. Beyond the sole descriptions, in the light of the abduction, the case will be dealing with explanation and predictions.  

On the other hand, as a specific method Critical Theory has been adopted as it emphasizes the “dialogic” characteristics of the social interaction rather than “monolithic” understanding of the processes. The former stressed the dialectic understanding of the actors within their relation with each other in line with the abduction. The underlying interest of the Critical Theory is the “emancipation” and the aspect of it is the “power” (2005: 54). Here, the importance of the Critical Theory is its “critical” perception of the autonomy of the social actions from the power relations. The analysis of these relations is a mean for the policies to emancipate the society from repressive policies and enable them to emancipate from their oppression.  

           4.2 From Press to Media Entrepreneurs: Development of Media Giants in Turkey
In Turkey written press took its roots from the end of 18th century. While the Sultan has not allowed Turkish or Ottoman Turkish in the newspapers, they have usually printed rather than Turkish. Press in the modern sense started after the settlement of Turkish Republic. Private ownership was limited to printing press since the radio and then TV broadcasting is under the state control.  
It was the after the 1980 military coup that the transformation of the Turkey’s social, political, economical atmosphere has started, so press work has started to transform to the media business. Beginning with the Özal era deep political changes in state policies come to the stage. Conservative state structure has turned its face to the liberal economy, deregulation policies and privatization actions have come into the account. 
A new type of life understanding has created at the same time in the society. 
Beginning of the 80s ownership of the press belongs to the family corporations which are not dealing with any other business than press –at least they are accumulating their capital from the press industry- were holding the great part of the press business, but at the same time new type of entrepreneurs has started to emerge. These new entrepreneurs were successful businessmen in the other industry branches such as construction, finance or banking, and they were earning their money from those fields. Some of them were; Mehmet Ali Yılmaz (owner of Güneş), Asil Nadir (Bought Güneş from Mehmet Ali Yılmaz), Aydın Doğan (Bought Milliyet from Karacan family, said to be supported by Koç Holding). Other interesting exception in those years was the rise of Dinç Bilgin who has the local news paper: “Yeni Asır” in İzmir. He achieved to get a great success with his newpaper Sabah in a short period. He will be going to be a one of the important media owners during the 1990s. Doğan Tılıç explains these new media owners with comparing the old ones like;

 “... Geleneksel medya sahibi, çoğunlukla aileden gazeteci ve ailenin gazetesinde yıllarca çalıştıktan sonra gazetenin sahibi ve yöneticisi olmuş bir kişi. Gazetecilik, bu kişilerin tek isi. Geleneksel sahipler yalnızca patron değil çoğunlukla gazetelerinde çalışanların meslekteki ustaları da.

Yeni medya sahipliği ise aslında bu sektöre yabancılar. Gazetecilikle geçmişte hiçbir ilişkisi olmamış bir zengin, yeni sahip. Onca birikimi, değişik isleri ve şirketleri olduğu halde, neden çok da kârlı olmayan medya sektörüne girdiği sorusuna verilen yanıt ise hep aynı: Kişisel, siyasi ve ekonomik çıkarlar için daha da güçlenmek ve şirketlerinin önünde bütün kapılarının açılmasını sağlayabilmek!” (1999: 245)
When come to the 1990s the state monopoly on radio and TV broadcasting has been abolished and appetizing field for the new and old type of media entrepreneurs has emerged. In a short period of time hundreds of new radio and TV stations have settled in both local and national field. It was an interesting phenomenon of that time important amount of those stations were belong to Islamic groups. While radio broadcasting is a cheap investment than TV, most of them were local radio stations. It is a widely spoken issue that how much does media can effect the people’s voting decisions, in this sense in my opinion rising of Welfare Party (Refah Partisi) with the 1994 local elections is somehow related with these new type of broadcasters.  
Although it seemed that media ownership flourished to different interest groups, almost all of them can not able to survive in the mainstream media atmosphere. With the settlement of national TV channels that have their roots from printing press and workforce from State TV TRT, a new communication era has begun in Turkey. The pioneers were Cem Uzan’s(who has bought Magic Box from Özal’s son Ahmet Özal) Magic box, Dinç Bilgin’s(owner of Sabah) ATV, Aydın Doğan’s(Owner of Milliyet and Hürriyet at that times) and Mehmet Emin Karamehmet’s (has become one of the richest people in Turkey after introducing Turkcell to Turkey Market) Show TV. 

With the emerging of those new TV channels the reign of the TRT has ended not only in the ratings but also in the advertisement income. While they have a structure which is far away from bureaucracy, new private channels have dominated the broadcasting atmosphere in a short period. Also these channels forced the politicians to revise their media politics in order to reach the masses more efficiently. While TRT is state regulated institutions, control over TRT was at hands of governments, but private channels were not that much easy to regulate or control. In order to over come this new situation politics has used oppression ways like RTÜK to threaten them, or benefit them from some public biddings in order to take their editorial viewpoint to their sides. 
In fact it was an old habit taking its roots from the beginning of the republic. While media institutions became economically much more powerful, situation was little bit severe than in the past for the politics. Also 1990s were the era of unstable coalition governments with inflationary government policies harmonized with privatization polices.  All of these factors have increased media institutions evolution to become national holdings and partners of multi national conglomerates in the near future. In other words the social, political, and economical atmosphere of the 1990s was a “culture medium” in order to strengthen their economic power and institutional structures.
Transformation of the Turkish media cannot be abstracted from Global transformation of the information industry Adaklı emphasizes this phenomenon as:  

“Şirket evliliklerinin ve çapraz mülkiyetin başatlık ettiği yeni sahiplik biçimi, gezegenin tamamında farklı bir iletişim ortamına işaret etmektedir. İnternetten dijital televizyona kadar pek çok teknolojik yenilikle beslenen iletişim endüstrisi, giderek yeni bir ekonomik, politik ve kültürel ortamın başat unsuru haline gelmektedir. Türkiye de bu gelişmelerden payını almakta, medya sektörü ülkemizde de geleneksel sermaye gruplarının göreli üstünlüklerini sarsmaya başlamaktadır. Öte yandan büyük medya grupları yalnızca bu alanla sınırlı kalmamakta, finanstan enerjiye kadar pek çok farklı alanda dikey ve yatay olarak birleşmektedir.” (2001: 146)
When come to the 2000s national media has accomplished its evolution which has started at Bab-ı Ali’s old apartment buildings and ended with big media plazas in İkitelli. They were now multi-fielded holdings dealing with different business branches from banking to energy or construction same as their global examples in a smaller scale. It is a widely known discussion that if media is a high profit organization or not. Most of the researchers accept that it is not a so profitable industry field, but has unique advantages that cannot be obtained by any other ownership. Mustafa Sönmez explains this situation after 1980s in his words:

“1980’ler Türkiye’sinde sermayenin medyaya girisini özendirecek yeterli neden olusmustu. Neydi bu neden? Dördüncü gücü paylasma, siyasi çevrelerde itibar görme ve gerektiginde elindeki silahı, savunma, yeri gelince saldırı amaçlı kullanma bu sayede diger sektörlerdeki yatırımların etkinligini arıtma, devlet tesviklerinden ve diger rantlardan öncelik kapma, medyayı grubun banka ve sirketlerinin reklâmında kullanma, medyayı kullanarak pazarlama faaliyetlerini artırma, finans sektörünün gözde oldugu 1980 sonrası dönemde itibar, güven isteyen finansçılıkta medyadan yararlanma…”(2004: 110)

Beginning from the 1990s advertisement incomes in Turkey has been increasing year by year. Although it is a common argument that only advertisement income for media institutions is not enough to survive in the current market, it gives us some clues about the dominancy of some groups in the media market. More than half of the advertisements income is acquired in TV broadcasting in Turkey; the other half is shared by newspapers, radio stations, internet and other ways of advertisements respectively.  Here is a table that describing the media advertisement incomes of the TV Channels in Turkey from 2006 to 2008. (According to RTÜK data)

Table 3 Advertisement Income of big national TV channels (Million YTL)

	TV Channel
	Ownership
	2006
	2007
	2008(First 9 months)
	2008(Expecting)

	Kanal D
	Doğan Holding
	271
	364
	285
	380

	ATV 
	Çalık Group2
	212
	236
	160
	213

	SHOW TV
	Çukurova Group
	151
	176
	138
	184

	STAR 
	Doğan Group
	129
	179
	121
	161

	NTV 
	Doğuş Holding
	65
	69
	46
	61

	CNBC-e
	Doğuş Holding
	48
	49
	28
	37

	CNNTÜRK
	Doğan Group
	30
	38
	23
	29

	KANAL 7
	
	21
	33
	23
	31

	STV
	
	21
	21
	28
	37


When we look at chart it is showing that almost 80% percent of the advertisement income belongs to four main channels; KanalD (%33 percent belong to Doğan Group), ATV (%18 percent belongs to Çalık Group), Show TV (belongs to Çukurova group) and Star TV (%13 belong to Doğan group). In this sense it is worth state that ownership structure of Turkey media atmosphere is monopolistic situation which is parallel to the international media ownership structure (Baghdikian 2004). 

When come to the 2002 elections the media structure of the Turkey was shaped with alliance of the political actors with mainstream media owners. Results of the general election were a tremendously destructive for DSP-ANAP-MHP coalition. Their vote ratio was %22.19 for DSP %17.98 for MHP and %13.22 for ANAP in 1999, when come to the 2002 it was %1.22 for DSP, 8.35 for MHP and 5.11 for ANAP which result with staying out of the parliament for both of them. A new party was the winner of the elections which has tried creating good relations with media during the propaganda campaign and will have changed the media atmosphere deeply soon: AKP. 
            4.3 The Media in Time of AKP Government

The coming to power of the AKP in 2002 as a single-party government has seen the birth to a new style in media-government relations. The support of government come from the mainstream media came to last for five years. Most interesting has been the uncritical attitude of formerly leftist journalists and influential columnists. Most of these had already been seduced by the liberalism of Turgut Özal. The Özal era actually saw a paradigmatic shift occur in the ideological orientation of mainstream Turkish media. The neo-liberals of Turkey found it natural to wholeheartedly embrace the AKP which is seem to be a reformed moderate Islamic government and “improve” the liberal policies of the former governments:

 Especially, the coming to power of the AKP coincided with the initiation of a large-scale privatization program. This was an essential opportunity for the owners of media groups to gain a foothhold in other sectors and compete in privatization tenders. This opportunity was embraced by Aydın Doğan as well as Dinç Bilgin and Turgay Ciner, then owners of Doğan Publishing (publishers of Milliyet and Hürriyet dailies) and the Sabah Group, respectively – the chief forces in the mainstream media. (Kaya & Cornell, 2008) 
As privatization developed, the Doğan Group took over Petrol Ofisi was a state-owned oil company before that– as well as a government bank, Dışbank. These business diversifications made media owners to think that their relations with the government could influence their chances of success in other sectors and benefit from the privatization tenders. This arguably played an important role in the favorable stance taken by mainstream media toward the AKP during its first term in power. But starting from 2007, this picture began to diversify. Opposition to the AKP grew in the business community as well as among the liberals, following the polarization of Turkish politics and the ideological approach of the AKP government. Hence major media owners, who had previously been moderately supporter of, began to be critical about AKP. For instance, Milliyet and Hürriyet newspapers adopted an opposition to the government’s policies during the headscarf crisis of early 2008.
However, AKP government was used to be supported by the mainstream media. This new situation, however, appears to have caught the government unaware. Indeed, Erdoğan firstly castigated the mainstream media actors, shedding new light on how the freedom of the press is viewed by the AKP. The government strategy to seek growing influence over media outlets, a strategy that had been in the works for some time, was now accelerated.

On the other hand, the “ideological” supporters of AKP from media sector with their conservative lines and controlled by the religious sects and communities have continuously supported AKP. Also, because of their debts even the newspapers like Star and Bugün have began to be moderate towards the AKP policies. Here, Savings and Deposit Insurance Fund (TMSF) has helped the ideological transformation of the media as it is empowered to move in when the private firms default on debts. TMSF has taken control of several media organs whose owners are in debt and run them before selling at auctions. For instance, KanalTürk was used to be owned by Tuncay Özkan and an essential opposition for AKP government. The channel has been bought by KOZA Group whose ideological line is close to AKP in 2008 (www.bianet.org).  Also, they have good relations with the government as they have been publishing millions of schoolbooks, agreed with the Ministry of Education. 
One of the essential targets of AKP in general and R. Tayyip Erdoğan in particular was (and still is) the Doğan Group and especially its newspapers Hürriyet and Milliyet. While Aydın Doğan’s media adventure has started in 1979 with buying Milliyet, his road to become a national media patriarch started at 1994 with buying the biggest newspaper Hürriyet from the owners of Simavi family.  Mustafa Sönmez describes Doğan’s business adventure as;

“Aydın Doğan, 1979 yılında Milliyet gazetesini almış; 1980’lerde turizme, 1990’larda bankacılığa, finansa ve özelleştirme ihalelerine girmiştir. Özelleştirmelerden Çelik Halat, Bodrum Marina, Ray Sigorta şirketlerini; 2000’de ise İş Bankası ve Petrol Ofisi’ni almıştır. Doğan Grubu’nun 2001’deki cirosunun yüzde 14’ü medyadan sağlanmıştır; bu rakam bir önceki yıl yüzde 25, ondan önceki yıl ise yüzde 40’tır” (2003; 120).

When come to 2000s Doğan has built up his business(media seems to be the minor part of the profit) emperor with lots of companies dealing with different branches. We can count his main business areas as energy, tourism, media, insurance and banking. Today Doğan Press Holding has 10 daily news papers which are Hürriyet, Milliyet, Radikal, Posta, Fanatik, Vatan, Referans and Turkish Daily News,  As a prospective name in TV broadcasting he got Kanal D and Star TV, news channel CNN TÜRK, music channel  Dream TV, sports channel  BJK TV and Fenerbahçe TV. Also he owns under the name of Dogan Burda (DB) 24 magazines which some of them are international and he has the responsibility of those printing and distribution.  His four media companies are trading in the stock market and only Doğan Yayın Holding was nearly 5 billion dollar value. Doğan Group took a moderate opposition stand in 2007 and the government started its policies against the group. Therefore, the government imposed penalty for alleged tax irregularities in the management of Petrol Ofisi for about 1 billion US dollars. This situation is more about “economic” rather than “political” as there have been clashing interests between government and Doğan group. 

However, the most striking example about AKP effects on media was the changing hands of Sabah Group which has the largest circulation in the country which will be elaborated in the next section. 
            4.4 The Case of Çalık Group

Altough Çalık Group’s history goes back to 1930s; rising of the group has started with the establishment of the Ortadoğu Tekstil Company by Ahmet Çalık in 1981. In 1992 because of Ahmet Çalık’s close relations with the president of the era Turgut Özal- both of them are from Malatya district-, he has afforded to introduced with the newly establishing country Türkmenistan’s President Saparmurat Türkmenbaşı. He increased his investments during 1990s starting with textile (Türkmenbaşı Jeans Kompleksi) enlarging with construction and energy fields in Turkmenistan. When come to the 2000, entering to finance field with Çalıkbank, Çalık Group was dealing with textile, construction, energy and banking fields. Their total assets were more than half billion dollars and net income was 21 million dollars in 2000. (http://www.calik.com/Kilometre-Taslari.aspx)    
In 2000s Çalık Holding (established in 1997) has much more integrated with the political actors which results with dramatic increases in their assets. After 2002 elections AKP has dominated the Turkish political atmosphere, and Çalık Holding has created close relations with AKP and Prime Minister R. Tayyip Erdoğan.  Interestingly in March 2007 son-in-law of R. Tayyip Erdoğan Berat Albayrak has been appointed to general manager position of Çalık Holding. He was 26 years old when he reached to that kind of top level executive position in Çalık Holding (http://www.milliyet.com.tr/2007/03/31/ekonomi/axeko03.html).   
With the AKP Government Çalık Holding started to take part in the important public biddings like Samsun-Adana-Ceyhan pipe line Project. (http://www.calik.com/haber.aspx?id=42) In this sense relation between politics and bourgeoisie which is supporting the politics. In order to look at their media business structure table 7 give us a broader overlook.
Table 5 Working Field of ÇALIK Group
	Media Fields
	Media

	Written press newspapers and magazines
	Sabah, Fotomaç, Yeni Asır, Sabah Avrupa,  Forbes, Esquire, Para, Bazaar, Cosmo Girl, Global Enerji,    

	TV broadcasting
	ATV

	Printing and  Distribution
	Turkuvaz dağıtım pazarlama A.Ş.,  Turkuvaz Kitapçılık,  Turkuvaz Matbaacılık

	Production and news agency
	Turkuvaz prodüksiyon ve tanıtım,  Turkuvaz haber ajansı

	Digital media and  services
	Turkuvaz Medya ve mobil hizmetler


While Çalık group is newly developing entrepreneurship in media business, they do not have wide network as it is seen Doğan Holding but this group also has different work areas from textile to energy, construction, finance, and telecommunication. Their growth year by year druing AKP government has been glorified in their official web site. In 2002, Çalık Group achieved 12, 2 % real growth and reached many achievements in all business lines especially in construction sector. Group’s construction business line grew rapidly. In 2003, total assets of Çalık Holding which is always being able to continue and expand its activities in every kind of business cycles and create “a real model of sustainable growth” materialized over one billion US dollar.                                      

In 2005, privatization activities reached a record high in Turkish economic history and Çalık Holding has participated Türk Telekom and Tüpraş privatization tenders. 
The Group considered energy sector as a very important growth platform and gave the start signals of new projects in Turkey and neighbor countries in 2005. Some of these projects were thermal and hydro-electric power plants and oil pipeline constructions. 
In 2006, the Group undertook the construction of Samsun-Ceyhan Pipeline Project. 
2007 was the breakthrough year for the Group in the energy sector.  Çalık Holding targeted a new region and became the partner of Banka Kombetare Tregtare (BKT) also in 2006. Çalık Holding started investments of a ready-made garment factory in Egypt in 2006 as the part of the ‘production in different regions’ strategy. Çalık Holding acquired 76 % shares of Albtelecom, Albanian Telecommunication Company, and legal takeover procedure was completed with an agreement signed in October 2007. 
In late 2007 Çalık Holding took its first step to enter a new sector by bidding for the ATV-Sabah Financial and Commercial Integration tender made by TMSF- Savings Deposit Insurance Fund. Çalık Holding, which acquired this media group with an offer of USD 1.1 billion dollars in the tender held by the Turkish Savings Deposit Insurance Fund on December 5, 2007, took over the group upon completion of the official procedures in the second quarter of 2008. All rights and assets held by the ATV-Sabah Commercial and Economical Unity were transferred to Turkuvaz A.Ş (www.calikgroup.com). Even though there was just one offer, the auction was not annulled and as mentioned above 
Çalık group is a newly developing group taking AKP’s power to under its wings in the media field.  The sale to Çalık, thanks to the public banks Vakıfbank’s and Halkbank’s credits
  with a price of 1.1 billion dollars, has come under sharp critique because the holding company’s general manager, Berat Albayrak, as mentioned above is the son in law of Prime Minister Tayyip Erdoğan (Carney, 2008:64). According to Milliyet columnist Serpil Yılmaz (11 December 2007) Çalık Group has alleged ties to the Islamic Fethullah Gulen movement, suggests that they could be considered the largest media bloc in Turkey, supplanting the Doğan Group. ATV, SABAH and other sub-institutions had been belonged to Ciner Group until the control of the group had been seized by TMSF.  Although main business area of Çalık Group is construction, it is hard to say that they have a remarkable amount of capital in that field. In fact it is obvious that they are under control of the current government. Therefore, even though there was only one offer, the auction for ATV-Sabah Commercial and Economical Unity was not annulled and the bid around 1.1 billion dollars was accepted of which financing is also controversial. The remainder of the financing needed was provided through a Qatari government fund (Kaya & Cornell, 2008). Çalık Group also took part in the privatization process of Türk Telekom, but they withdraw from the auction for sale and a Lebanese firm achieved. 
To sum up, for the past six years, Çalık Group grew thanks to their support from government and the religious sects. They have also entered the media sector with this support and gained a profitable field in this sense. Therefore, they stated owning Sabah and ATV did not have any political aim but they acted in favor of economic interests. In this sense, media sector remained as a “mean” for them, rather than being an “end”. Here, they proceed as in the economic structure of Turkey; the outlets who dominate the economy and politics also try to dominate the “profitable” media sector. The Çalık Group shoot up thanks to the AKP government as they took Samsun-Adana-Ceyhan pipe line Project without a tender, become preferred bidder for ATV-Sabah tender thanks to the contacts of Abdullah Gül and R. Tayyip Erdoğan with Qatar, they took the Urban Renovation Project in Tarlabaşı / İstanbul…etc.  They have also a representative in the Grand National Assembly of Turkey, Öznur Çalık from Malatya. 
As it could be easily observed, the permanence of the system provided by the alliance of the economy, politics and the media. In this sense, the media and the media ownership in the case of Çalık Group, their entrance to the media sector could only be fully grasped together with their role in the economy and their relations with the government. Somehow, ATV in television and Sabah in newspaper group began to be acted like state-owned media organs. The autonomy of these branches questionably dissolved in the hegemony of the politics and the economy. In this sense, they acted like the ideological mean of the dominant power and take the consent of the people which enable us to make some observations about the existing situation. 
First of all, under neo-liberalism the survival of the capitalist accumulation owes its presence to a “regulatory” mechanism to balance the relations of the competing firms and this mechanism is the state. Here, the state does not intervene the economy but more likely acted as a stabilizer between the various interest groups. In the case of Çalık, the law system together with the government, used as means and contributed to this composition. Also, with reference to N. Poulantzas, this case is an illustration for the theory that the state functions to organize the bourgeoisie under the capitalist society. Secondly, the state does not remain neutral and provided the safety of the capitalist accumulation process. The Çalık Group case shows that the state interfere the economic and social actors to construct and protect the labor market. It also shows that the political power could not remain neutral as the interference of the state to the reproduction of the capital resulted with the establishment of an organic relation between the capital and the political power. As Marx said in the German Ideology: 

“The class which has the means of material production at its disposal, has control at the same time over the means of mental production”. 
5. Evaluation and Conclusion 

After Özal’s ANAP it was the first time for more than 13 years Turkey has come up with one party government with almost enough parliamentary to change the constitution. At the beginning, everything seems to function properly for government and the media and economic outlets. In a Gramscian sense political “Hegemony” of the AKP is accepted by other interest groups not only by media but also by big bourgeoisie. After a while especially empowering of AKP with two other local and general elections in 2004 and 2007 respectively, AKP started to oppress more power on media organizations. Prime Minister R. Tayyip Erdoğan started to mostly criticize media and media owners, with populist policies and other ways like Ergenokon trial. He has trying to cut out the opposition against him. While he is coming from obeying culture taking its roots from Islam, he preferred to create its own media organizations.        

When come to the 2007 although there were different media groups supporting the moderate Islamic party AKP, mainstream media seems to be somehow independent from government’s policy and opposing groups which are the minor parts of the big cake. It will be a government scandal if it is occurred in a western country which is accepted normally without so much opposition; selling of the Sabah and ATV to the Çalık Group with the loans taken from two public banks, Halkbank and Vakıfbank.  In fact AKP was suffering from the main stream media, especially Doğan Media group which is the leader of media industry in Turkey, because of their inconsistent behaviors against their policies. In order to overcome this problem they have supported Çalık group, which is known with its close alliance with AKP.   After handover of SABAH-ATV to Çalık group Turkey’s Media Atmosphere has reshaped. 
Turkey’s current media ownership structure is obviously monopolistic which results with an antidemocratic media structure. As it is seen Table-10 Three Big national media giants are sharing the %70 percent of whole TV market, the situation is not different in other communication fields. Moreover when Çalık Group   added to those three it almost equals to a %90 percent of market sharing which can be called as strict monopoly. In this sense we can say that capital concentration in Turkey’s media market is so high.  

Table 6 Market Division of 3 biggest Media group in 2007 (Obtained from Rekabet Kurumu)
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It is obvious that finding the exact solution against this monopolistic media concentration of Turkey’s current structure is not easy and needs more research than done in this paper. But understanding the current structure can give us some slues to create a much more democratic media atmosphere. 

I would like to say that in my opinion in this result is a structural problem of the capitalist system itself. In order to overcome these problems a social transformation in the superstructure is necessary. Also, economic base should be transformed into the favor of subordinated classes.  So that, democratization of the society could be achieved through  democratization of the media.  

Here, this paper deals with the relations of economy, media and politics and the transformation of the characteristics of the media ownership in Turkey basically from 1980s onwards. Therefore, the effect of re-organization period, that has been gone into worldwide as well as Turkey wide by 1980’s, on the structure of the ownership and possession of Turkish media sector; a critical economy politic approach has been followed. The basic aim of this paper is to show the structure and relational characteristics of the media ownership in terms of Çalık Group case. Therefore, the base and superstructure has been affected (by) each other and could only be fully grasped through their relational characteristics. Here, media has been approached by its effects on the “consent” of the people and its power to restructure the existing social relations. 
 It is a reality that media play very substantial role in the production and social distribution of knowledge. In addition to that, mass media provides the greatest communication opportunities, to the people. Also, contemporary media provides very distinctive weapons to obtain power, wealth and prestige in the society. In this sense, it is essential to analyze media ownership and its reflections on the society bearing in the mind that the media could be identified as an ideological state apparatus. 
Following this, the first part of the paper attempted to provide a general theoretical framework basically by comparing two dominant approaches in the media theories which are the pluralist theory and the critical theory. Here, pluralist theory approach to the media sector as a defender of the public interest and with the representation of various interests, the democratization of the media could be provided. Within this context, the media ownership is not problematic unless it gained a monopolist structure. On the other hand, critical theory stressed the importance of the political economy of the media sector and suggests that it reproduces the existing class relations in the society. Under the media influence, the receivers- namely the society- has been commodified as the media have occasionally used as an economic tool by the owners. Following Critical Theory, it is significant that, the media is not independent from the ideological and political relations and could only be fully grasped through a relational approach. 

The second part has been focused on the effects of the globalization on the media and the transformation of the media ownership into monopolies. In this sense, firstly the structure of the media ownership in the world wide has been elaborated. Therefore, with the neo-liberal policies and the globalization, the monopolist structure of the media sector has become effective. Here, it has been observed that the media ownership plays an essential role in the economy as the media is predominantly owned and controlled either by large business groups or the state who dominate economic and political power. 

Here, the third part attempted make a brief analysis of the structural and relational characteristics of the media ownership in Turkey. Therefore, the 1980 military coup has significantly changed the social, political, economic and cultural structure of the society and in this context; the media sector has also reorganized. Thanks to the new rights policies, the state monopoly on the media sector has been abolished and the business groups tried to take an interest from this profitable sector. Later on, the media structure during AKP government tries to be elaborated and its relations with the economy in general, and the media sector in particular are presented. 
To illustrate these relations briefly, AKP and the Çalık Group connection is at the focus. Therefore, it is obvious that Çalık Group has been undergone a rise during AKP government and entered in the media sector as well which has been used as an “economic mean” rather than being an end. This sector obviously seems profitable for the industry outlets and targeted by them. Somehow, the political and the economic actors have been “interfered” the media sector to achieve their purpose. Therefore, as well as it is a profitable work area for the economic actors, it is also a mean for the dominant political actors to secure their hegemony. In this sense, it is quite unrealistic to expect them let matters take their course in the media sector. For this reason, AKP and Çalık Group relation is an essential illustration in this process. 
In the final section, a brief conclusion about the general findings of the case study has been evaluated, and tried to be argued. Also, the personal opinions have been drawn to see the possibilities for a more democratic media structure and suggestions have been expressed.
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