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 Robust Top-line growth, up 23%: For 1QFY2010, Dabur India posted a 
robust Top-line growth of 23% yoy to Rs742.7cr (Rs604cr) on a 
consolidated basis ahead of our expectations of a 18.4% yoy growth to 
Rs715cr. Top-line growth was led by robust volume driven growth (16% yoy) 
across its key categories of Hair Care (hair oils and shampoos), Oral Care 
(toothpastes), Skin Care, Health Supplements, Digestives and Foods and 
strong growth in its International Business Division (grew 52.9% yoy led by 
strong performances in GCC, Egypt, Levant, North African and South Asian 
markets). During the quarter, Dabur completed the acquisition of Fem Care 
Pharma and financial results of the same have been consolidated in the 
current quarter results for only six days during the period 25-30th June. 

 Earnings growth impressive, up 29%: Dabur’s reported Earnings for the 
quarter on a consolidated basis registered a strong growth of 29.4% yoy to 
Rs91.4cr (Rs70.7cr) significantly ahead of our expectation of an 18.6% yoy 
growth to Rs83.8cr. The higher-than-anticipated Earnings growth, despite 
35% drop in Other income, was aided by robust Top-line growth and Margin 
Expansion. Interest costs decline 9% yoy and almost 44% qoq as the 
company repaid debt taken for Fem Care acquisition. 
 

 Margins surprise positively, expand 150bp: On the Operating front, 
Dabur India delivered a positive surprise registering a Margin expansion of 
150bp to 15.9% (14.4%) driving a robust growth of 35.7% in EBITDA to 
Rs118.3cr (Rs87.1cr). Operating Margins expanded, largely driven by a 
218bp fall in input costs and 77bp reduction in staff costs. However, the 
company re-invested some Margin gains into higher ad spends (up183bp 
yoy) to support new launches during the quarter. Retail losses were down 
yoy to Rs2.8cr (Rs4.9cr), but marginally up qoq from Rs2.1cr as the 
company added two new stores during the quarter. 

 

 
Key Financials (Consolidated) 
Y/E March (Rs cr) FY2008 FY2009 FY2010E FY2011E 

Net Sales 2,361 2,805 3,442 3,965 

% chg 15.6 18.8 22.7 15.2 

Net Profit 332.8 390.8 484.5 567.0 

% chg 18.5 17.4 24.0 17.0 

OPM (%) 17.3 16.8 17.5 17.7 

EPS (Rs) 3.9 4.5 5.6 6.5 

P/E (x) 35.0 29.9 24.2 20.7 

P/BV (x) 18.9 14.3 10.7 8.3 

RoE (%) 53.9 47.7 44.1 40.1 

RoCE (%) 50.7 39.8 42.1 40.3 

EV/Sales (x) 5.0 4.2 3.4 3.0 

EV/EBITDA (x) 28.6 24.9 19.4 16.7 
 

Source: Company, Angel Research 
 
 
 
 

Performance Highlights 

Anand Shah 

Tel: 022 – 4040 3800 Ext: 334 
e-mail: anand.shah@angeltrade.com 



 

July 28, 2009 2

 
 FMCG

Dabur India

 
  Exhibit 1: 1QFY2010 Category-wise growth (Consolidated) 

  
Growth 

(%) Comments 
Consumer Care 
Division 17.5   

 Hair Care   

Hair oils recorded growth of 15.8% led by Anmol Coconut Oil (grew 
42.7%) and Dabur Amla Hair Oil (grew 14.3%), Vatika hair oil registered 
15.5% growth; Shampoo category performed well boosted by Vatika 
Shampoos (48.6% growth). Dabur’s brands have gained further share in 
the normal shampoo category with a market share (value) of 7.3% for 
April-June. 

 Oral Care  7.8 
Dabur Red grew 18.4%, Meswak grew 31.8% and Babool toothpaste grew 
22.8% (led by launch/re-launch of value packs/price point packs). Overall, 
Toothpaste portfolio grew 20.7%.  

 Health 
Supplements  17.2 Glucose grew 34.1% and Honey grew 15%. Chyawanprash sales were 

moderate as summers traditionally are a lean period for the category. 

 Digestives  18.4 
Hajmola including tablets and candies grew 18.3%. New variants along 
with aggressive touch point activations launch of 50 paisa SKU and new 
positioning has led to this impressive growth. 

 Baby & Skin care 19.7 
Gulabari grew 47.2% (including variants). Dabur Lal Tail grew 3.9%, 
Dabur Lal Tail has been re-launched with new proposition. Plan to launch 
new Ayurvedic skin care brand in Q2. 

 Home Care  7.9 
Odomos grew 6%, Odonil declined marginally, Odopic grew 19.5%, 
Sanifresh reported 50% growth. Odomos sales growth lower due to 
unprecedented heat wave across the country. 

Foods Division 21.6 
Growth largely led juices & culinary range, Real franchise grew 17.7%, 
Hommade registered a strong growth of 37.8%. Activ Brand continue to 
focus on ‘No Added Sugar’ campaign.  

Consumer Health 
Division 12.5 

OTC portfolio grew by 15% and Ethicals by 8%. Honitus grew 6% and 
Pudin Hara grew 33.5%. Pudin hara, Janam Ghunti,Hingoli, SatIsabgol & 
Gripe Water transferred to CHD from CCD for greater focus. 

International 
Business Division 52.9 

Growth was across all focus and potential markets led by Bangladesh 
(80%), GCC (65%) and Egypt (63.4%). The key categories accelerating 
the division’s growth are Hair Creams, Toothpastes, Hair Oils and 
Conditioners. 

 Source: Company, Angel Research 
 

 

Exhibit 2: Segment-wise Performance (Consolidated) 
Y/E Mar (Rs cr) 1QFY2010 1QFY2009 % chg FY2009 FY2008 % chg 
Total Net Sales 748.0 612.4 22.1 2,834.1  2,396.3 18.3 
Consumer Care 564.0 452.6 24.6 2,207.1  1,864.2 18.4 
Consumer Health 62.7 56.9 10.2 212.3  178.8 18.8 
Foods Business 106.5 83.9 27.0 335.1  297.5 12.6 
Retail 1.7 1.1   6.0  0.1   
Others 13.2 18.0 (26.7) 73.6  55.8 31.9 

Total PBIT 164.7 131.8 25.0 665.5  587.4 13.3 
Consumer Care 136.8 109.8 24.6 568.5  497.3 14.3 
Consumer Health 16.3 14.5 13.0 55.9  47.0 19.0 
Foods Business 13.7 11.6 18.5 56.8  48.5 17.1 
Retail (2.8) (4.9)   (17.8) (7.6)   
Others 0.6 0.8 (26.7) 2.1  2.2 (3.2) 

PBIT Margin (%) 22.0 21.5   23.5  24.5   
Consumer Care 24.3 24.3 25.8  26.7 
Consumer Health 26.0 25.4   26.3  26.3   
Foods Business 12.9 13.8 16.9  16.3 
Retail             
Others 4.4 4.4   2.9  3.9   

Source: Company, Angel Research 
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Outlook and Valuation 
 
We have marginally tweaked our Top-line estimates to factor in higher volume growth across 
categories (bounce-back in oral care is key positive surprise) and also incorporate Fem Care 
Pharma numbers which have been consolidated in the current quarter for merely six days 
(full effect to show from 2QFY2010). Hence, we have upgraded our Top-line estimates by 
6% and 7% for FY2010E and FY2011E respectively and expect Dabur to post a CAGR of 
18.9% in Top-line during FY2009-11E driven by strong growth in key categories like  
hair-care, oral care, juices and international business coupled with new product launches.    
On the Operating front, we expect a CAGR of 22.2% in EBITDA supported by steady  
Top-line growth coupled with modest Margin expansion (90bp during the period  
FY2009-11E) on account softening input costs. Moreover, Dabur has curtailed its losses in 
its Retail venture which should further aid Margins. Earnings are expected to post 20.1% 
CAGR partially boosted by consolidated of Fem Care Pharma.  
 
We remain bullish on Dabur’s diversified product portfolio with a niche positioning in the 
Herbal/Natural space and initial signs of revival in core categories like Toothpaste comes as 
a positive surprise. Moreover, Fem Care’s consolidation will help Dabur diversify into skin 
care category and cost synergies (on Dabur’s front) will help improve Fem’s Margins. 
However, owing to the recent run-up in stock price, Dabur is trading at 20.7x FY2011E EPS 
of Rs6.5 capping potential upside from the stock.  Hence, we maintain Neutral view on the 
stock. 
 
 

Exhibit 3: 1QFY2010 Performance (Consolidated) 
Y/E March (Rs cr) 1QFY2010 1QFY2009 % chg FY2009 FY2008 % chg 
Net Sales 742.7 604.0 23.0  2,805.4  2,361.1 18.8 
Consumption of RM 352.9 300.2 17.6  1,376.2  1,101.0 25.0 
(% of Sales) 47.5 49.7  49.1  46.6  
Staff Costs 59.7 53.2 12.2  234.7  199.3 17.8 
(% of Sales) 8.0 8.8  8.4  8.4  
Advertising 113.8 81.4 39.7  343.3  295.5 16.1 
(% of Sales) 15.3 13.5  12.2  12.5  
Other Expenses 98.1 82.1 19.5  380.8  355.9 7.0 
(% of Sales) 13.2 13.6  13.6  15.1  
Total Expenditure 624.4 516.8 20.8  2,335.0  1,951.7 19.6 
Operating Profit 118.2 87.1 35.7  470.5  409.3 14.9 
OPM (%) 15.9 14.4  16.8  17.3  
Interest 3.7 4.0 (8.9) 23.2  16.8 38.2 
Depreciation & Amortisation 12.3 11.7 5.8  49.2  42.1 17.0 
Other Income 7.8 12.0 (34.6) 46.8  34.0 37.7 
PBT (excl. Extr Items) 110.1 83.4 31.9  444.8  384.4 15.7 
Extr Income/(Expense) 0.0 0.0  0.0  0.0  
PBT (incl. Extr Items) 110.1 83.4 31.9  444.8  384.4 15.7 
(% of Sales) 14.8 13.8  15.9  16.3  
Provision for Taxation 19.0 12.7 50.1  54.0  51.6 4.7 
(% of PBT) 17.3 15.2  12.1  13.4  
PAT (Before Minority) 91.0 70.7 28.7  390.8  332.8 17.4 
Minority Interest (0.4) 0.1  (0.4) (0.1)  
Reported PAT 91.4 70.7 29.4  391.2  333.0 17.5 
PATM (%) 12.3 11.7  13.9  14.1  
Equity shares (cr) 86.3 86.5  86.3  86.5  
Reported EPS (Rs) 1.1 0.8   4.5  3.8   
Source: Company, Angel Research 
 



 

July 28, 2009 4

 
 FMCG

Dabur India

                        
 
 
                        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Research Team: Tel: 4040 3800                     E-mail: research@angeltrade.com                         Website: www.angeltrade.com
 

DISCLAIMER: This document is not for public distribution and has been furnished to you solely for your information and must not be reproduced or redistributed to any other person. Persons into whose 
possession this document may come are required to observe these restrictions.   
Opinion expressed is our current opinion as of the date appearing on this material only. While we endeavor to update on a reasonable basis the information discussed in this material, there may be 
regulatory, compliance, or other reasons that prevent us from doing so. Prospective investors and others are cautioned that any forward-looking statements are not predictions and may be subject to 
change without notice. Our proprietary trading and investment businesses may make investment decisions that are inconsistent with the recommendations expressed herein. 
The information in this document has been printed on the basis of publicly available information, internal data and other reliable sources believed to be true and are for general guidance only. While every 
effort is made to ensure the accuracy and completeness of information contained, the company takes no guarantee and assumes no liability for any errors or omissions of the information. No one can use 
the information as the basis for any claim, demand or cause of action. 
Recipients of this material should rely on their own investigations and take their own professional advice. Each recipient of this document should make such investigations as it deems necessary to arrive 
at an independent evaluation of an investment in the securities of companies referred to in this document (including the merits and risks involved), and should consult their own advisors to determine the 
merits and risks of such an investment. Price and value of the investments referred to in this material may go up or down. Past performance is not a guide for future performance. Certain transactions - 
futures, options and other derivatives as well as non-investment grade securities - involve substantial risks and are not suitable for all investors. Reports based on technical analysis centers on studying 
charts of a stock's price movement and trading volume, as opposed to focusing on a company's fundamentals and as such, may not match with a report on a company's fundamentals. 
We do not undertake to advise you as to any change of our views expressed in this document. While we would endeavor to update the information herein on a reasonable basis, Angel Broking, its 
subsidiaries and associated companies, their directors and employees are under no obligation to update or keep the  information current. Also there may be regulatory, compliance, or other reasons that 
may prevent Angel Broking and affiliates from doing so. Prospective investors and others are cautioned that any forward-looking statements are not predictions and may be subject to change without 
notice. 
Angel Broking Limited and affiliates, including the analyst who has issued this report, may, on the date of this report, and from time to time, have long or short positions in, and buy or sell the securities of 
the companies mentioned herein or engage in any other transaction involving such securities and earn brokerage or compensation or act as advisor or have other potential conflict of interest with respect 
to company/ies mentioned herein or inconsistent with any recommendation and related information and opinions. 
Angel Broking Limited and affiliates may seek to provide or have engaged in providing corporate finance, investment banking or other advisory services in a merger or specific transaction to the companies 
referred to in this report, as on the date of this report or in the past. 
Sebi Registration No : INB 010996539 

 

 


