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 PMI Report on Manufacturing 
 Purchasing Managers’ Index produced by NTC Research

April data from the ABN AMRO survey of the Indian 
manufacturing economy signalled a pick-up in the 
rate of growth of output and new orders, and input 
price infl ation eased to its lowest in the twenty-fi ve 
month survey history.

The seasonally adjusted ABN AMRO India 
Purchasing Managers’ Index™ (PMI™) − a 
composite indicator designed to provide a single-
fi gure snap-shot of the performance of the 
manufacturing sector − rose to 53.8 in April, its 
highest reading since January.

Indian manufacturers expanded production at 
their plants at the fastest rate for three months in 
April. Anecdotal evidence linked the rise in output 
to favourable market conditions, as volumes of 
sales also rose.

Panel members reported that strong demand 
and the development of new products had boosted 
volumes of incoming new business. However, 
growth of new export orders remained only 
moderate, with the majority of survey respondents 
signalling no change in incoming new business 
from abroad. 

Levels of unfi nished business in the Indian 
manufacturing economy rose for the fi rst time since 
last December in April, which panellists linked to 
strong market demand. The rate of growth was, 
however, only marginal.

Firms continued to hire additional staff in the 
latest survey period, albeit at a weak rate. Moreover, 
the rate of growth was the lowest in the survey 

history. Panel members that reported increasing 
staffi ng levels indicated that they had done so in 
response to rising production requirements.

Higher volumes of sales led Indian 
manufacturers to increase their input buying at 
the most marked rate since January in the latest 
survey period. Stocks of purchases also rose, with 
some fi rms reporting that they had increased  their 
held inventories in response to rising levels of 
production.

Post-production inventories declined for the 
second consecutive month in April. Anecdotal 
evidence suggested that fi rms had met rising 
volumes of new orders in part by depleting stocks 
of fi nished goods.

Rising levels of purchasing activity placed 
pressure on suppliers, as average lead-times 
lengthened for the fi rst time since last December. 
There were also some reports of raw material 
shortages contributing to the longer delivery 
times.

Despite accelerating to the most marked rate 
for four months in April, output price infl ation 
remained only moderate. Some panellists reported 
raising factory gate prices in response to improved 
product quality.

Although input price infl ation eased in the 
latest survey period, panellists continued to signal 
a solid increase in their average costs. There 
were reports of higher prices for a number of raw 
materials.

ABN AMRO Purchasing Managers’ Index (PMI®)

Index Summary (seasonally adjusted, 50 = no change on previous month) 
   New Export Backlogs Finished Employ- Output Input Delivery Quantity of Stocks of 
 PMI Output Orders Orders of Work Goods Stock ment Prices Prices Times Purchases  Purchases

Nov ‘06 58.9 63.9 65.5 58.4 51.1 52.1 51.4 52.1 58.9 50.0 62.0 55.5
Dec 56.6 59.5 61.6 54.1 50.8 51.6 51.0 51.9 55.1 49.4 59.1 54.1
Jan '07 55.3 58.1 59.7 53.4 50.0 50.4 50.7 50.7 52.9 50.1 57.5 52.5
Feb 53.6 55.0 56.5 51.1 49.7 51.2 51.0 50.5 54.2 50.3 55.1 52.9
Mar 53.0 54.2 56.1 51.5 50.0 49.8 50.6 50.4 53.9 50.5 53.0 51.1
Apr 53.8 55.3 57.2 51.2 50.4 49.3 50.1 50.9 52.7 49.7 55.9 52.6

PMI at three-month high in April. Input price infl ation 
eases to slowest in twenty-fi ve month survey history.

The ABN AMRO India Purchasing Managers’ Index (PMI) is a composite indicator designed to provide an overall view of activity 
in the manufacturing sector and acts as a leading indicator for the whole economy. The indicator is derived from individual 
diffusion indices which measure changes in output, new orders, employment, suppliers’ delivery times and stocks of goods 
purchased. A reading of the PMI below 50.0 indicates that the manufacturing economy is generally declining; above 50.0, that it 
is generally expanding. A reading of 50.0 signals no change. The greater the divergence from 50.0, the greater the rate of change 
signalled by the index. Purchasing Managers’ Index and PMI are registered trademarks of NTC Economics Ltd.

NTC RESEARCH
Henley-on-Thames
Oxon RG9 1EJ, UK

Tel: +44 (0) 1491 418 700
Fax: +44 (0) 1491 571 188
e-mail:ukresearch@ntc.co.uk
website:www.ntc-research.com

For subscription details please contact: 
info@ntceconomics.com

© Copyright and database rights in 
the PMI Report on Manufacturing are 
owned by NTC Economics Limited. 
Distribution or storage including 
databasing by any means including, 
without limitation, electronic 
distribution is not permitted without 
the prior consent of NTC. Whilst 
every effort has been made in the 
preparation of this report to ensure 
accuracy of the statistical and other 
contents, the publishers and data 
suppliers cannot accept any liability 
in respect of errors or omissions 
or for any losses or consequential 
losses arising from such errors or 
omissions.
PMI and Purchasing Managers’ Index 
are registered trademarks of NTC 
Economics Limited. NTC Research 
is a trading name of NTC Economics 
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ABN AMRO is a leading international 
bank with total assets (as at 31 December 
2005) of EUR 880.8 billion. Headquartered 
in the Netherlands, the bank is present 
in more than 60 countries and territories.

In India, ABN AMRO has an eight-decade 
long experience of the Indian business 
scenario. Traditionally known as a strong 
“diamond fi nancing bank”, it has turned into 
an institution providing a comprehensive 
range of services with a difference. ABN 
AMRO (India) has branches in Mumbai, 
Delhi, Chennai, Kolkata, Pune, Baroda, 
Hyderabad, Bangalore, Surat, Noida, 
Gurgaon, Panipat, Lucknow, Tirupur, 
Mangalore and Moradabad with each 
branch servicing multi-product relationships.

Additionally, ABN AMRO has Financial 
Services Centres in Jaipur and Ahmedabad. 
Consumer Banking offers a suite of 
products for your personal fi nancial needs 
offered through various channels including 
ATMs, Doorstep Banking and NetBanking. 
ABN AMRO Van Gogh Preferred Banking 
caters to high-net-worth clients of the bank.

ABN AMRO in India enjoys a strong image 
as a corporate bank with comprehensive 
Global Transaction Services. Its investment 
banking services are delivered through 
ABN AMRO (India) Corporate Finance 
and the Global Financial Market Teams, 
which strive to maintain the permanent 
position we have built in the marketplace. 
Further, ABN AMRO Private Banking 
provides advisory and wealth management 
services to the bank’s wealthy clients’.

For further information, please contact:

Abheek Barua
Chief Economist, India
ABN AMRO Bank N.V.
Sakhar Bhavan, Nariman Point,
Mumbai 400 021

Phone: +91 (22) 2281 8251
Fax: +91 (22) 2281 8260
abheek.barua@in.abnamro.com
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ABN AMRO Report on Manufacturing

New Orders Index Q. Please compare the state of your new orders (in units) this month with one month ago.

New Export Orders Index Q. Please compare the state of your new export orders (in units) this month with one month ago.

Backlogs of Work Index Q. Please compare the level of outstanding business in your company this month with one month ago.

Employment Index Q. Please compare the level of employment at your unit this month with the situation one month ago.

Stocks of Finished Goods Index Q. Please compare your stocks of fi nished goods (in units) this month with the situation one month ago.

Output Index Q. Please compare your production/output this month with the situation one month ago.

  Higher Same Lower Net Index S.Adj.
           Month % % % +/-  Index

  Higher Same Lower Net Index S.Adj.
           Month % % % +/-  Index

  Higher Same Lower Net Index S.Adj.
           Month % % % +/-  Index

  Higher Same Lower Net Index S.Adj.
           Month % % % +/-  Index

  Higher Same Lower Net Index S.Adj.
           Month % % % +/-  Index

  Higher Same Lower Net Index S.Adj.
           Month % % % +/-  Index
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2006 Nov 35.2 55.2 9.6 25.5 62.8 63.9
 Dec 19.5 73.9 6.6 12.9 56.5 59.5
2007 Jan 13.7 82.8 3.6 10.1 55.1 58.1
 Feb 14.5 81.6 3.9 10.6 55.3 55.0
 Mar 16.2 78.2 5.6 10.6 55.3 54.2
 Apr 16.4 79.6 4.0 12.4 56.2 55.3

2006 Nov 37.6 54.4 8.0 29.7 64.8 65.5
 Dec 19.2 74.9 5.8 13.4 56.7 61.6
2007 Jan 14.5 83.1 2.5 12.0 56.0 59.7
 Feb 17.1 79.2 3.6 13.5 56.7 56.5
 Mar 16.4 79.0 4.7 11.7 55.8 56.1
 Apr 20.2 76.7 3.1 17.1 58.6 57.2

2006 Nov 21.5 72.4 6.1 15.4 57.7 58.4
 Dec 6.1 92.5 1.4 4.8 52.4 54.1
2007 Jan 4.1 94.8 1.0 3.1 51.6 53.4
 Feb 3.5 94.4 2.1 1.4 50.7 51.1
 Mar 5.2 93.5 1.3 4.0 52.0 51.5
 Apr 2.2 97.8 0.0 2.2 51.1 51.2

2006 Nov 3.9 93.1 3.0 0.9 50.5 51.1
 Dec 1.8 96.8 1.3 0.5 50.3 50.8
2007 Jan 0.0 99.4 0.6 -0.6 49.7 50.0
 Feb 0.5 99.5 0.0 0.5 50.3 49.7
 Mar 1.5 98.2 0.3 1.2 50.6 50.0
 Apr 0.6 99.2 0.2 0.4 50.2 50.4

2006 Nov 9.1 86.7 4.1 5.0 52.5 52.1
 Dec 4.3 93.2 2.5 1.8 50.9 51.6
2007 Jan 0.8 98.1 1.1 -0.3 49.9 50.4
 Feb 3.1 95.9 0.9 2.2 51.1 51.2
 Mar 1.6 93.1 5.3 -3.6 48.2 49.8
 Apr 0.8 97.9 1.2 -0.4 49.8 49.3

2006 Nov 3.6 95.9 0.5 3.0 51.5 51.4
 Dec 3.8 95.9 0.3 3.5 51.8 51.0
2007 Jan 1.4 98.4 0.3 1.1 50.5 50.7
 Feb 2.9 97.1 0.0 2.9 51.5 51.0
 Mar 2.0 97.0 1.0 1.0 50.5 50.6
 Apr 1.0 97.8 1.2 -0.1 49.9 50.1

Latest data pointed to further robust growth of output in the Indian manufacturing sector. Moreover, at 55.3 in April, from 54.2 in the previous 
month, the seasonally adjusted Output Index pointed to the most marked rate of production expansion for three months. Anecdotal evidence 
suggested that fi rms had increased output levels at their plants in response to favourable market conditions.

Incoming new business to Indian manufacturers continued to increase at a marked rate in April. The seasonally adjusted New Orders Index 
posted 57.2, from 56.1 in the previous month, signalling the fastest rate of growth since January. Panellists reported that strong demand and the 
development of new products had boosted volumes of incoming new business.

Growth of new business from abroad remained only moderate, as the vast majority of survey respondents (97.8%) signalled no change in new 
export orders in April. Panellists that reported an increase indicated that strong demand had underpinned the growth of new business from 
abroad. The seasonally adjusted New Export Orders Index posted 51.2, from 51.5 in the previous month.

Indian manufacturers indicated rising levels of unfi nished business for the fi rst time since last December in April. The seasonally adjusted 
Backlogs of Work Index registered 50.4, from 50.0 in March, pointing to a marginal increase of work-in-hand (but not yet completed). Firms linked 
the rise in outstanding business to strong market demand.

April data pointed to a second consecutive monthly decline in post-production inventories. This was highlighted by the seasonally adjusted 
Stocks of Finished Goods Index registering 49.3, from 49.8 in the previous month. Anecdotal evidence suggested that panellists had met rising 
order volumes in part by depleting fi nished goods stocks.

Employment growth continued to ease in April, with the rate of increase in staffi ng levels the least marked in the twenty-fi ve month survey history. 
At 50.1, from 50.6 in the previous month, the seasonally adjusted Employment Index was at a level indicative of only weak growth. There were 
some reports of fi rms hiring additional staff in response to rising production requirements.

Copyright & database rights owned by NTC Economics Ltd 2 May 2007



Input Prices Index Q. Please compare the average price of your purchases (volume weighted) this month with the situation one month ago.

Suppliers’ Delivery Times Index Q. Please compare your suppliers’ delivery times (volume weighted) this month with one month ago.

Quantity of Purchases Index Q. Please compare the quantity of items purchased (in units) this month with the situation one month ago.

Stocks of Purchases Index Q. Please compare your stocks of purchases (in units) this month with the situation one month ago.

Output Prices Index Q. Please compare the average price that you charge per unit of output (volume weighted) this month with the situation one month ago.

  Higher Same Lower Net Index S.Adj.
           Month % % % +/-  Index

  Higher Same Lower Net Index S.Adj.
           Month % % % +/-  Index

  Higher Same Lower Net Index S.Adj.
           Month % % % +/-  Index

  Higher Same Lower Net Index S.Adj.
           Month % % % +/-  Index

ABN AMRO  Report on Manufacturing

Notes on Data and Survey Methodology

  Higher Same Lower Net Index S.Adj.
           Month % % % +/-  Index
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2006 Nov 6.9 90.1 3.0 3.8 51.9 52.1
 Dec 4.8 94.4 0.8 4.1 52.0 51.9
2007 Jan 1.9 97.3 0.8 1.1 50.5 50.7
 Feb 3.3 94.8 1.9 1.3 50.7 50.5
 Mar 2.3 96.5 1.2 1.1 50.6 50.4
 Apr 2.2 97.6 0.2 2.0 51.0 50.9

2006 Nov 19.8 78.8 1.4 18.4 59.2 58.9
 Dec 10.9 87.1 2.0 8.9 54.4 55.1
2007 Jan 7.4 90.7 1.9 5.5 52.7 52.9
 Feb 11.5 86.1 2.4 9.1 54.5 54.2
 Mar 9.0 90.1 0.9 8.1 54.1 53.9
 Apr 5.7 93.8 0.5 5.1 52.6 52.7

2006 Nov 4.1 91.5 4.4 -0.3 49.9 50.0
 Dec 1.5 94.7 3.8 -2.3 48.9 49.4
2007 Jan 0.0 99.5 0.5 -0.5 49.7 50.1
 Feb 0.0 100.0 0.0 0.0 50.0 50.3
 Mar 2.5 96.8 0.7 1.7 50.9 50.5
 Apr 0.1 98.8 1.1 -1.0 49.5 49.7

2006 Nov 30.5 62.1 7.4 23.1 61.5 62.0
 Dec 19.2 74.7 6.1 13.2 56.6 59.1
2007 Jan 12.6 84.7 2.7 9.8 54.9 57.5
 Feb 13.6 82.8 3.7 9.9 55.0 55.1
 Mar 11.6 83.1 5.3 6.2 53.1 53.0
 Apr 15.5 82.2 2.3 13.3 56.6 55.9

2006 Nov 13.7 83.0 3.3 10.4 55.2 55.5
 Dec 9.1 89.1 1.8 7.3 53.7 54.1
2007 Jan 3.8 94.5 1.6 2.2 51.1 52.5
 Feb 8.5 89.5 2.0 6.4 53.2 52.9
 Mar 6.4 87.7 5.8 0.6 50.3 51.1
 Apr 6.9 92.0 1.1 5.9 52.9 52.6

Output price infl ation accelerated to its most marked for four months in April, but nevertheless remained only moderate. This was highlighted by 
the seasonally adjusted Output Prices Index posting 50.9, from 50.4 in the previous month. Some panellists indicated that they had increased 
factory gate prices in response to improved product quality.

Panellists reported a solid rise in their average costs in April, although input price infl ation eased to its least marked in the twenty-fi ve month 
survey history. Anecdotal evidence suggested that price rises for a number of raw materials had driven up fi rms’ average costs. The seasonally 
adjusted Input Prices Index registered 52.7, from 53.9 in March.

Latest data signalled a deterioration in average vendor performance for the fi rst time since last December. However, at 49.7 in April, from 50.5 in 
the previous month, the seasonally adjusted Suppliers’ Delivery Times Index pointed to only a marginal lengthening of average lead-times. Panel 
members reported that strong demand for raw materials, in addition to input shortages, had contributed to longer delivery times.

The seasonally adjusted Quantity of Purchases Index registered 55.9 in April, from 53.0 in the previous month, signalling a marked increase in 
input buying activity that was the fastest since January. Around 16% of survey respondents reported higher purchasing activity, which they linked 
to increased volumes of incoming new business.

At 52.6 in April, from 51.1 in the previous month, the seasonally adjusted Stocks of Purchases Index was at a level indicative of moderate growth 
in pre-production inventories. Indian manufacturers reported increasing stock levels in response to rising production requirements, although the 
majority of panel members (92%) indicated no-change in their held inventory levels.

The Purchasing Managers’ Index Report is based on data compiled from 
monthly replies to questionnaires sent to purchasing executives in over 500 
industrial companies. The panel is stratifi ed geographically and by National 
Industrial Classifi cation (NIC) group, based on the regional, and industry 
contribution to Indian manufacturing output.

Survey responses refl ect the change, if any, in the current month 
compared to the previous month based on data collected mid-month. For 
each of the indicators the ‘Report’ shows the percentage reporting each 
response, the net difference between the number of higher/better responses 
and lower/worse responses, and the ‘diffusion’ index. This index is the sum 
of the positive responses plus a half of those responding ‘the same’.

Diffusion indexes have the properties of leading indicators and are 
convenient summary measures showing the prevailing direction of change. 
An index reading above 50 indicates an overall increase in that variable, 
below 50 an overall decrease. All data are seasonally adjusted.

The Purchasing Managers’ Index (PMI) is a composite index based 
on fi ve of the individual indexes with the following weights:  New Orders 
- 0.3, Output - 0.25,  Employment - 0.2,  Suppliers’ Delivery Times - 0.15,  
Stock of Items Purchased - 0.1, with the Delivery Times index inverted so 
that it moves in a comparable direction. The PMI is designed to show a 
convenient single-fi gure summary of the health of the manufacturing 
sector.
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Notes on the Data and Method of Presentation

NTC Research is one of the world’s largest specialist providers of business research information operating business surveys on behalf of blue chip clients. Current research includes 
continuous surveys providing original data on economic conditions in the UK, Germany, France, Italy, Spain, Netherlands, Austria, Ireland, Greece, Poland, Czech Republic, Russia, 
India, Japan, China, Hong Kong and Turkey. NTC surveys are widely used by government, business and fi nancial markets. For our latest publications catalogue, call NTC Customer 
Services on +44 (0)1491 418700 or e-mail info@ntc.co.uk

Whilst every effort has been made in the preparation of this report to ensure accuracy of the statistical and other contents, the publishers and data suppliers cannot accept any 
liability in respect of errors or omissions or for any losses or consequential losses arising from such errors or omissions.

Global Purchasing Managers’ Index US Purchasing Managers’ Index
50.0 = no change compared to previous month

Sources: JPMorgan; NTC Research.

50.0 = no change compared to previous month

Source: Institute for Supply Management (ISM).

Japan Purchasing Managers’ Index China Purchasing Managers’ Index

Eurozone Purchasing Managers’ Index UK Purchasing Managers’ Index

50.0 = no change compared to previous month 50.0 = no change compared to previous month

50.0 = no change compared to previous month 50.0 = no change compared to previous month

Sources: Nomura; JMMA; NTC Research. Sources: CLSA; NTC Research.

Sources: RBS; NTC Research. Sources: CIPS; RBS; NTC Research.

The Purchasing Managers’ Index is based on data compiled from monthly replies to questionnaires sent to purchasing executives in over 500 companies. The panel is stratifi ed geographically 
and by National Industrial Classifi cation (NIC) group, based on regional and industry contribution to Indian manufacturing output. Survey responses refl ect the change, if any, in the current 
month compared to the previous month based on data collected mid-month. For each of the indicators the ‘Report’ shows the percentage reporting each response, the net difference between 
the number of higher/better responses and lower/worse responses, and the ‘diffusion’ index. This index is the sum of the positive responses plus a half of those responding ‘the same’.

The Purchasing Managers’ Index (PMI) is a composite index based on fi ve of the individual indexes with the following weights derived from the Chartered Institute of Purchasing & 
Supply’s survey of the UK economy: New Orders - 0.3, Output - 0.25, Employment - 0.2, Suppliers’ Delivery Times - 0.15, Stock of Items Purchased - 0.1, with the Delivery Times index 
inverted so that it moves in a comparable direction.

Diffusion indexes have the properties of leading indicators and are convenient summary measures showing the prevailing direction of change. An index reading above 50 indicates an 
overall increase in that variable, below 50 an overall decrease. 

Although rates of expansion for production and new orders moderated 
in March, conditions in the global manufacturing sector remained 
relatively solid overall. This was highlighted by the JPMorgan Global 
Manufacturing PMI posting 52.9, down from February’s 53.7, but a level 
still comfortably above the no-change mark of 50.0.

40

45

50

55

60

65

1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006

Latest PMI data pointed to further signs of weakness in US 
manufacturing growth. The ISM Purchasing Managers’ Index fell to 
50.9 in March, from 52.3, signalling only moderate growth of the sector. 
Cost infl ation picked up sharply to reach its highest since August 2006, 
and employment declined for the fourth time in the past fi ve months.

The Nomura/JMMA Purchasing Managers’ Index remained above 
the crucial 50.0 no-change mark for a forty-sixth successive month 
in March. At 52.5, the headline index pointed to a solid improvement 
in operating conditions. However, the latest reading was the lowest 
recorded since February 2005.

Latest survey data signalled that business conditions in the Chinese 
manufacturing sector continued to improve in March. Although 
still indicative of a strong rate of expansion, the CLSA Purchasing 
Managers’ Index fell slightly from 53.0 in February to 52.3 in 
March.

Manufacturing business conditions continued to improve in March. 
At 55.4, the seasonally adjusted RBS/NTC Manufacturing PMI 
signalled an improvement in the health of the sector for the twenty-
fi rst consecutive month, but the rate of growth eased marginally to the 
slowest since February 2006.

At 54.4 in March, the seasonally adjusted CIPS/RBS Purchasing 
Managers’ Index signalled that the current improvement in UK 
manufacturing operating conditions retained noticeable momentum. 
The PMI lost little ground from the two-and-a-half year high of 55.4 
posted in February.
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